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The AEC corporate brand

The corporate brand represents the Australian Electoral
Commission (AEC), what it does, its values and reputation. The
brand is created by both tangible and intangible elements.

It is designed to present a consistent approach and style, so all
AEC communication is instantly recognisable.

The elements that make a product distinctly AEC include:

e The AEC logo (page 9)

e The AEC purple (page 14)

e The AEC voice (page 4).

e Clear and strong typography (page 15)

e Use of the graphic devices (page 5)

These elements should be a strong feature and prominent across
both digital and printed products.

When producing material for the AEC, always consider its purpose,
audience, distribution methods and how your product fits in with
the AEC values. Designs should be uncluttered and clean, with
minimal decorative elements.

All AEC communication should sit comfortably within the suite of
AEC products. For more information on the AEC brand contact the
AEC Communications Team.
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How we sound

\oice

The AEC voice represents our personality and how we are
perceived by our audience. It’s important that our voice is used
consistently when communicating to all our audiences.

The AEC voice is:
e Active (clear and direct)

e Accurate (using facts and information that can be supported
with evidence)

e Accessible and inclusive

e Objective and impartial.

AEC Brand Guidelines

Tone

While our voice dictates what we say, our tone influences how we say it,
and this can vary depending on the audience.

For all audiences:

e use straight-forward, familiar language

e gspeak in a respectful and inclusive manner

e use short, concise sentences where possible.

Decide whether your audience is internal/external, formal/informal to
determine if certain abbreviations, acronyms and jargon are appropriate.

When communicating with an external audience:

e Refer to the AEC in the third-person (Eg. ‘the AEC will deliver on its
priorities’ instead of ‘we will deliver on our priorities’)

e Limit clichés, jargon and technical terms.

For internal audiences:

e Use of ‘I, we, us’ is encouraged in informal staff communication when it
refers to the organisation as a whole.

For details and more information refer to the AEC writing style page
on the intranet.



How we 0ok
Key elements

All material using the AEC corporate brand must be created by,
or be developed in consultation with the AEC Production and
Design Communications Team.

Mandatory elements for all AEC external communication
products

e AEC logo
e URL (aec.gov.au)

An authorisation statement may be required for some materials
produced and distributed by the AEC. Please check the latest
information in the Authorisation Requirements — AEC campaigns
document to ensure communication products are compliant.
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Make your vote count - Senate

How to vote
in a federal election

On the white ballot paper you can choose to vote either above or
below the line:

EITHER Above the line
Number at least 6 boxes for parties or groups, in the order of your choice.

Don't worry if you make a mistake — just ask for another ballot paper.
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Your official guide

to the Eden-Monaro by-election
including COVID-19 safety measures
SATURDAY 4 JULY 2020

EDEN-MONARO
BY-ELECTION

This guide is only
relevant to people who
are envolled o vote:

in the federal electoral
Division of Eden-Monaro
in New Suth Wales.

Pined oy VisAbity Limted, 61 Ktchen

URL (aec.gov.au) AEC logo

Authorisation statement
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How we look

Graphic devices

The AEC brand includes three custom created graphics, designed
to assist with consistency across AEC communication products.

Speech bubble (angle at 30deg)

Angled banner (angle at 30deg)

Grey outlined box — commonly used as a footer
(@angle at 30deg)

aec.gov.au 13 23 26 (£ Xw]>)
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Australian Electoral Commission

COVID-19
Safety measures

9

Keep your distance O 0

1.5M
= Stand 1.5 metres apart —>
= Follow guiding floor markers
= Follow instructions from AEC staff

9

Practise good hygiene

= Cough or sneeze into your elbow
= Use the hand sanitiser available

= Don't leave anything behind

The AEC is undertaking strict sanitisation and physical distancing
measures. Thank you for your cooperation and patience.

aec.gov.au 13 2326 60oe CAEC




Design examples

Australian Electoral Commission

Australian Electoral Com

The Australian

Electoral Commission You still need to vote
has visited . in the federal election

This card has been
left with residents who
have already voted.

2020 oot
Fden-Monaro '
oy-election

A by-election for the Division
of Eden-Monaro will soon be held.

In-person or postal voting options
Itis important for you to consider your circumstances
and plan how you will cast your vote in the by-election.
Information regarding your in-person or postal voting
options, as wel as the range of COVID-safe voting
arrangements being put in place, wil be avaiiable at
WWw26C.gov.au

Enrolment
AEC Ifyou lve within the division you can e,
aec.gov.au 13 23 26 © a) update your enrolment detais or check your o
o 60@ Jammm | mmemmenEsaseos T ;

If you need to enrol or update your enrolment raa
details you need to do so before the close
of rolls for the by-election.

oo
Authorised by the Electoral Commissioner, 10 Mort Streel, Canberra ACT 2601 san
by s rs)

¥

i

St EDEN.MONARO

Recent bushfires

AD 1 Ifyou are tomporarly dispiaced fom your
poster enolled adress due to the recent bushfires

you Gan remai at your envoled address:

ifhe recent bushires have caused you (o

move residence in what you'd consider to be
a permanent new arrangement then you
should update your enrolment.

e

For information regarding your voting
options and COVID-safe voting
arrangements go to www.aec.gov.au
or call the AEC on 13 23 26.

EDEN-MONARD

BY-ELECTION Q AEC
]

Ganbera

A3 poster
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A4 election flier

PLAN YOUR
OTE

Social media post

CORPORATE PLAN

Cover — digital publication



Design examples

AEC workforce profile

Australian Electoral Commission

Formality

> ONGOING
HEADCOUNT
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.= 68% Female

8 32% vaie PrinCipleS

Australian Electoral Commission staff will apply the following
principles to ballot papers when assessing formality:

Aboriginal and/or
Torres Strait Islander people 1 -6%

WORKFORCE e .
> DIVERSITY Culturally and linguistically diverse (CALD)

People with a disability Startdfrodm the asfsumpltlwon that the voter has
intended to vote formally.

Establish the intention of the voter and give effect
to this intention.

> AGE OF 36% 31 o Err in favour of formality where t
WORKFORCE % to submit a formal vote. .
e vortore Today is
> : Only consider what is written or eleCtion day.

Read the ballot paper as a who Don’t forget
to vote

TENURE BY AGE AVG. TENURE BY DIVISION _ oc B ote fror

A-frame signage

<29 30-44  45-54

P TENURE

<1 years

5_5 Enabling and A titled
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6-9 years

anisations You can vote early if on election
6 .7 Orgd‘mb(mond\ day you will be unable to attend
Transformation a b u:

lling pl
8 . 9 Service

Delivery

R¥W 10-14 years

15-20 years

©00E Ay

[ conmaotons J non-onon | tasoun e J casinis
4 43 150 702 ,

D OTHER STAFF Election communication

posters and fliers

Infographic
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Design examples
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ANNUAL REPORT

Report cover Report internal pages
aec.gov.au

(CANDIDATES: ©_VACANGIES: 5 FORMAL VOTES: 6550 _QUOTA: 10000

The Senate count story The Serate

count process
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=10000.
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Process diagrams
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The AEC logo

The AEC logo must be included on all external AEC
communications, both printed and digital.

Logo colour

The AEC logo should be reproduced in AEC purple on a white
background wherever possible.

If necessary, the logo can also be placed on a light grey
background (up to 30% black).

For black and white printing, the logo can also appear in black
or a reversed (white).

Minimum size and spacing

The recommended minimum width of the AEC logo is 45mm wide.

Clear space

Please keep a minimum clear space (x), equal to the width
of the Australia map element of the logo at any scale.

AEC Brand Guidelines

AEC

Australian Electoral Commission
v

AEC

Australian Electoral Commission

AEC

Australian Electoral Commission
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Australian Electoral Commission

AEC

Australian Electoral Commission
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The AEC logo

Incorrect usage x AEC Do not tint or change the colour — the
The AEC Iogo must not be altered in any way. It must not be Australian Electoral Commission logo should be purple, black or white.
stretched, cropped or used on its own as a design element.

of any part of the logo.

Australian Electoral Commission

x Q AEC Do not enlarge or alter the proportion
v

x AEC Do not stretch or distort the logo
Australian Electoral Commission orany of ts parts.
v

EC -
x Q Do not place the logo on an angle.
us
v

Do not place the logo on
x Australian Electoral Comr -sion busy/compllcated backgrounds.

AEC Brand Guidelines 1



Secondary logos
Lock-ups

All uses of logo lock-ups must be approved by the
AEC Production and Design Communications Team.

Q Australian Electoral Commission

v

The Australian Government Coat of Arms 20mm minimum

As an independent statutory agency, the AEC is allowed to have
its own branding. While the AEC is exempt from having to use the
Coat of Arms, it is used on some AEC products.

The minimum width of the Coat of Arms is 20mm. The AEC logo
should be in purple and to the right of the Coat of Arms.

See the Australian Government Branding Design Guidelines
for more information.

State logos

- ' O
In a logo lock-up, the AEC Iogo should be to the right of the state ID Elections ACT AC _
logo, separated by a thin vertical line. 0 -

Please ensure both logos appear of equal visual weight.

NSW
é Electoral AE C

Cotora., .

AEC Brand Guidelines
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Secondary logos
Event logos

The event logo is updated each election/referendum and is used
on event-specific materials. It should not be used on election/
referendum products that have a long shelf life or are used across
multiple events.

The event logo must not replace the AEC logo.

The logo comprises of the event name written in full and the
election year, both in Helvetica Neue Heavy Condensed. These
elements must always appear together and in equal width.

Variations

Variations on the event logo may be required for a by-election
or other electoral events.

Logo colour

The event logo should be reproduced in AEC purple and grey on
a white background wherever possible. Mono (black), greyscale or
reversed (white) versions can be used if required.

Minimum size and spacing

Allow reasonable white space around the logo, and ensure the
text is large enough to easily be read at 100%.

AEC Brand Guidelines

ELEGTION REFERENDUM

ELECTION E%

SLELECTON et

A

Pantone 259 Pantone Black Reversed/White
Cool Gray 4

13



Colour palette

Primary colour palette

Purple is the AEC’s primary colour. It is politically neutral and has
strong public association with the organisation.

The purple should be dominant, and can be supported by blue
and grey.

Pantone 259
CMYK 69/100/1/5
RGB 110/38/123
HEX #6E267B

Please ensure that all applications of the AEC colour palette are
accessible and comply with the WCAG 2.0 Accessibility Guidelines.

Pantone 2925 Pantone 661 90% Black Pantone Cool Gray 4
CMYK 84/21/0/0 CMYK 100/75/0/5 ~ CMYK 0/0/0/90 CMYK 10/8/6/20
RGB 0/156/222 RGB 0/53/145 RGB 65/64/66 RGB 179/179/179
HEX #009CDE HEX #003591 HEX #414042 HEX #B3B3B3

Secondary colour palette

A secondary colour palette exists to support the primary palette,

however, its use is limited and should never over-power the AEC

primary colour palette or brand elements. Pantone 130 Pantone 7597 Pantone 376 Pantone 241

The secondary colour palette should only be used:
e ininfographics, to assist with clear messaging

e {0 add interest to campaign titles in pre-approved campaign
materials (see page 22)

e minimally in website applications, for easy navigation.

AEC Brand Guidelines



Typography

Along with the AEC purple, typography forms one of the key
recognisable elements of the AEC brand.

Headings should be bold and succinct, with clear hierarchy.
Text should be accessible, easy to follow, and aid the visual
direction of the message.

Formality
Principles

aec.gov.au 132326 0006 aec.govau 132325 008 AL

AEC Brand Guidelines

Primary typeface

Helvetica Neue LT Std family

AaBbCcdefghikimnopagrstuvwxyz1234567890%$@#
AaBbCcdefghijkimnopgrstuvwxyz1234567890%$@+#
AaBbCcdefghijkimnopgrstuvwxyz1234567890% $@#
AaBbCcdefghijkimnopqrstuvwxyz1234567890%$@#
AaBbCcdefghijkimnopqrstuvwxyz1234567890%S$@#

Secondary typeface
Arial

AaBbCcdefghijkimnopqgrstuvwxyz1234567890%$@#
AaBbCcdefghijkimnopqrstuvwxyz1234567890%$@#
AaBbCcdefghijkilmnopqrstuvwxyz1234567890%$Q#

Welb font

Roboto family

AaBbCcdefghijklmnoparstuvwxyz1234567890%S@#
AaBbCcdefghijklmnopqrstuvwxyz1234567890%S@#
AaBbCcdefghijkimnopqrstuvwxyz1234567890%S@#
AaBbCcdefghijklmnopqrstuvwxyz1234567890%S@#

15



Photography

AEC photography should reflect AEC business and the diversity of
our community and staff. People should look real, comfortable and
engaged — not staged.

Images should be full colour, complement the AEC colour palette,
and relevant to the content they are representing.

Please ensure photos reflect correct electoral procedures and
current COVID-19 guidelines.

Do not use images:

e from a stock library

e of low resolution or poor quality

e where obvious digital manipulation has been applied

e without a signed Consent to use image/sound form.

A photo library of professional AEC photos is available. Please
contact the AEC Production and Design Communications
Team for more information.

AEC Brand Guidelines
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Videography

The AEC has a dedicated YouTube channel, and regularly shares
video content via social media channels.

All video content should apply the AEC brand consistently, reflect
AEC business, and the diversity of our community and staff. Content
should be professionally shot by an experienced video production
crew where possible.

Graphic elements and animation sequence templates have been

. . . . Intro screen example End screen example
developed for use in AEC videos, including: P P

e intro screen (recommended for videos over 1min)

e end screen (mandatory for all videos)

lower third nameplates

thumbnail templates

For templates and more information contact the AEC Media Team.

Lower third nameplate example Thumbnail example

AEC Brand Guidelines 17
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llustration and icons

The AEC brand has a distinct style for illustrations and icons, for
use in infographics, navigation, and when a message needs to be
communicated visually.

lllustrations

A suite of custom created, stylised isometric illustrations have
been developed for the creation of complex infographics and
storytelling. These are available individually or in themed clusters
from the AEC Production and Design Communications
Team. Ensure illustrations are meaningful and fit for purpose.

lcons

AEC icons are simple, stylised and based on the FontAwesome
icon toolkit.

They can be:

e functional/interactive (to represent buttons/links)

e explanatory (to replace a large amount of text)

e navigational (to direct the audience through the content).
Ensure all icons use the AEC brand colour palette, are relevant

to the content, and quickly communicate the core message in a
recognisable way.

Avoid using icons purely as a decorative element. Their purpose
should always be to strenghten and reinforce the message.

AEC Brand Guidelines

You still need to vote
in the federal election
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VWebsites and
social channels

All AEC websites, apps and social media content must use the
AEC visual identity guidelines, to ensure a consistent look and feel
across all AEC products.

Assets must be designed with accessibility, functionality and
usability in mind.

Please consult with the AEC Web Team or AEC Production
and Design Communications Team for any online or digital
design requirements.

Social tiles

The AEC has an active presence across a range of social media
channels managed by the AEC Media Team.

AEC social media graphics should be succinct, uncluttered

and engaging. Please ensure the AEC brand colours and fonts
are applied consistently to all social media tiles. A suite of branded
elements and templates are available for the creation of social
media tiles.

AEC Brand Guidelines

3 DAYS

aaraes | UNTIL THE
BY-ELECTION

SATURDAY 28 NOVEMBER 2020

PLAN

YOUR VOTE

PLAN WHEN AND WHERE

YOU WILL BE VOTING TODAY v

Polling

Ioations

Make your
vote count
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Sranding exceptions

It’s important that the AEC presents itself as a unified
organisation, with a cohesive voice and visual identity.

All communication materials from state offices, divisions and
business areas within the organisation should be aligned with
the AEC corporate brand.

There are some instances that allow for flexibility and diversion
from the brand. These are:

e approved internal campaigns (see criteria on page 22)
e approved AEC programs (see page 24).
Any diversion from these guidelines must meet the set criteria

outlined in the following pages, and must be approved by the
AEC Communications team.



AEC brand architecture

Quick reference

AEC corporate brand

AEC corporate brand
must be used

\’

AEC communications

All digital and printed
communication materials
that do not fall under the
other named categories.

!

Must follow the
AEC corporate brand
guidelines

AEC Brand Guidelines

May be visually independent from AEC corporate brand

\’

Campaigns
(see page 22)

AEC Internal campaigns

l

Q own visual identity
@ AEC logo

Election campaigns

l

° own visual identity
@ AEC logo & modified
footer on all materials

O AEC brand colour
palette and primary
font (preferred)

l

AEC programs
(see page 24)

The following programs
have been approved as
sub-brands of the AEC:

[EPP
Education

Indigo

!

Q own visual identity
Q AEC logo

QAEC brand colour
palette and primary
font

AEC corporate brand does not need to be used

v’

Fee for service

|

These materials are exempt
from the AEC corporate
brand guidelines

l

Sponsorships/
partnerships

|

These materials are exempt
from the AEC corporate
brand guidelines, however
the AEC logo must be
included as a lock-up
or supporting logo

21



Campaigns
AEC internal campaigns

Communication materials that are aimed at an internal audience,
and appear within the confines of AEC buildings and the intranet,
may apply the AEC brand with flexibility or develop a campaign-

specific look & feel.

An internal campaign approved for exemption from the corporate
brand must meet the following criteria.

The campaign must:

e have an approved communications plan

* pbe aimed at all AEC staff

e be aligned with the AEC’s Corporate Plan priorities

e pe developed internally in consultation with the
AEC Production and Design Communications Team.

AEC Brand Guidelines

Employee
Lifecycle

Working at the office

TIPS & TOOLS

22
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Campaigns
AEC election campaigns

Election campaigns play a key role in communicating election
information to all eligible voters in the lead up to and during
the election period. They are critical to facilitating successful
participation in an election.

An election campaign brand may be independent of the AEC
corporate brand, provided it’s clear it comes from the AEC, and
mandatory elements are applied consistently in the AEC corporate
brand guidelines.

AEC Election campaign materials should include:
e AEC logo & modified version of the footer

e AEC colour palette and primary font (preferred).

AEC Brand Guidelines

ELECTION

UPDATE
to the 20 O ENROLMEN‘I’ DE‘I'AII.S
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SATURDAY 18
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e
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ELECTION DAY IS SATURDAY 18 MAY

MAKE YOUR VOTE COUNT
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1 Find your nearest polling place at www.asc.gov.au

C:}AEC
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AEC programs

Some programs within the AEC have been identified as unique
from a communications perspective, with regards to purpose,
content and key audiences. They are the:

e Education program
¢ Indigenous program (IEPP), and
e |ndigo Program.

These programs can have their own distinct visual identity,
provided the ownership and relationship of the program to the
AEC is always clear.

All program materials should complement the AEC’s corporate
brand, and include the AEC logo, AEC colour palette (where
possible) and body text font.

A EC . AaBbCedefghikimnoparstuvwxyz1234567890%$@#
. AaBbCcdefghijkimnopgrstuvwxyz1234567890%$@#

SRR B AsBocedetshikimnoparstuvwxyz1234567890% 5@+

AEC Brand Guidelines

aec.gov.au 132326 ({1}

Footer bar (if required)
Preferred position:
bottom left

AEC logo
Preferred position:
pbottom right

24



AEC programs

Fducation

An informal and playful visual identity has been developed for the
AEC Education program, specifically to appeal to the school sector.

This helps teachers and students recognise content designed
specifically for education purposes, and allows for fun, creative
options when visually presenting complex information.

The Education program brand includes the addition of a fun headline
font — Franklin Gothic Hand — to be used on top level headings, in
conjunction with the standard AEC body font (Helvetica Neue).

FranklinGothicHandBold
abcdefghijkimnopqrstuvwxyz12345678905@#

FranklinGothicHandLight

abcdefghijkimnopqgrstuvwxyz1234567890$@#

All education materials must include the:
e AEC logo
e AEC body text font and colour palette.

The Education visual identity must only be used in consultation with
the AEC Production and Design Communications Team.

AEC Brand Guidelines

) i

schools

Alteration process
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AEC programs

Indigenous Electoral Participation
Program (EPP)

The IEPP leads AEC engagement with Aboriginal and Torres
Strait Islander people. Its visual identity has been developed
specifically to appeal to this audience and ensure we inform and
engage Aboriginal and Torres Strait Islander people in culturally
appropriate ways.

Key elements of this brand are the stylised custom created
Australia graphic and the colour palette derived from it. The
graphic may be deconstructed to provide a range of design
variations.

. (69 M100 Y1 K5 . M95 Y100
. C100 M34 K2 . M59 Y96

. C100 Y44 K17 K30

Three original artworks designed by Indigenous artist Marcus Lee
are also available to use as supporting graphics if required.

All IEPP materials should include the AEC logo and footer bar
(where appropriate).

The IEPP visual identity must only be used in consultation
with the IEPP National Communications Officer and the
AEC Production and Design Communications Team.

AEC Brand Guidelines

There's al—
election job _

Our Vote, Our Future

Enro| today o help

shape oyr tomorroy,

aec.gov.au/ 1323
2

Do you want to
woyk in an election?

ov.au/Indigenous

Our Vote,
Our Future.
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AEC programs
Indligo

Indigo is the AEC’s transformation program. It is a long term, three-
phased approach to improving the organisation’s core capabilities
and transforming how we provide electoral services.

The Indigo visual identity has been developed to complement the
AEC corporate brand, with the addition of:

e aprogram logo

e g circular graphic element

® anew colour - Pantone Violet.

The Indigo logo should always be used with the AEC logo, either
ina:

e footer lockup

indigo. (an Y- —

or
e separately on covers, posters and cover pages where “Indigo”

forms part of the main heading (as shown on right).

A suite of Indigo branded templates and design resources have
been created to ensure the brand is applied consistently and in line
with the program’s requirements.

Contact the AEC Production and Design Communications
Team for further information or the Indigo team for templates.

AEC Brand Guidelines

INdigo.
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